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Hundreds of  marketing messages per consumer per day
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Content

Community Connections

4Cs in the era of social media
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Context

Connections

4Cs in the era of social media



Marketing Funnel

Mass Media

Sales
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Product Experience
& 
Customer Service

Social Media



Marketing is not
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Marketing is
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Small business Large business

amagi - dreamBattle for the consumer ..
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Half the money I spend on advertising is 
wasted, and the problem is I do not 
know which half.

- Lord Leverhulme
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the money I spend on advertising is 
wasted, and the problem is I do not 

Leverhulme (1851-1925)
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Exhibitions,
Conferences

Events, 
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Online– search ads,
Display, Facebook etc.

Online– search ads,
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TV, Print, Radio, OutdoorTV, Print, Radio, Outdoor

Most Targeted

Least Targeted
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More 
Effective

Less 
Effective

Television Radio OOH

Advertising
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Print Internet - Mails SMS 

Source:Retail chain survey study ‘09



Television Radio OOH Print

More 
Targeted

Less
Targeted

Advertising - Targeting
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Internet - Mails SMS 

Source: Nextcenturymedia.com



TV advertising

• Multi
• Most memorable
• Richer messaging

Rich audio 
visual 

• Mass media
• Family experience
• Longer exposure

Better reach

• Media multiplier effect
• Strong brand image by 

associativity
Ideal for 

brand building
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Multi-sensory involvement
Most memorable
Richer messaging

Mass media
Family experience
Longer exposure

Media multiplier effect
Strong brand image by 
associativity



National TV. Local Ads



Introducing targeted ads on TV

Ad spots on premium TV channels.
On a per-region basis.
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targeted ads on TV

17

Ad spots on premium TV channels.
region basis.



Example
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Networks leveraging Amagi local connection

TV Networks

Operators
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Networks leveraging Amagi local connection



Our network across India
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Over 150mn people reach



Target customers

21

City-centric 
businesses

Regional 
SMEs

National 
Business
(with regional needs)

Real Estate Apparels 

Auto dealers         Retail        
Fashion     Schools          

Government 

Political

FMCG Telecom

Dairy
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Apparels Restaurants    Electronics

Retail        Jewelers 
Fashion     Schools          Hospitals               Electronics        Classifieds

Cement

Political

FMCG

Education

Events

Beverages

Food

Franchisors
Telecom

Consumer goods

Auto



More than 500 advertisers
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Business Morpheus Clinic

Product Fertility clinic

Location Mumbai

Campaign 1 month

Response / Leads 800 SMS

Case Study
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Morpheus Clinic

Fertility clinic

Mumbai

1 month

800 SMS



Business Lida

Product Slimming

Location Mumbai

Campaign 1 month

Response / Leads 2000 SMS

Conversion 10%

Repeat 50%

Case Study
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Lida Pharma

Slimming pills

Mumbai

1 month

2000 SMS

10%

50%



Business Silk

Product Rasi

Location Delhi

Campaign 1 month

Brand recall High

Case Study
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Silk Saree retail

Rasi silks

Delhi

1 month

High



Customer Speak (Video)
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Media buzz ..

Amagi's New Trick for Broadcast Advertising

Amagi one of  the hottest startups in 2012
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Best Startups in India in 2010

… Addressable Market Size: Rs.9,400 crore (~USD 1.86 
billion) …

The 10 Hot Indian Startups You Need To Watch

… Why you should care:
Amagi is one of the early players in this underdeveloped
market. Predictions of a Rs.50 billion (~USD 993
million) market for local television advertising in
India by 2015 provides a healthy plate for Amagi to dig
into …

2011’s Most Promising Startups from India 

… Amagi mixes media & technology beautifully and the
end result is a great technology that delivers
localized advertising in a very targeted fashion …



Brand = Best capital
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But, brands are not built in a day
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Experiment, experiment, experiment
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Targeting option
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Measure, measure & measure
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Think integrated
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Small business Large business

amagi

amagi - dreamBattle for the consumer ..
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Large business
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