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3 Crores

Number of SME businesses in India
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Hundreds of marketing messages per consumer per day
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4Cs In the era of soclal media amagi’
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Marketing Funnel amagi
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Marketing is not amag”







Battle for the consumer .. am_aglé

Small business Large business






Half the money | spend on advertising Is
wasted, and the problem is | do not
know which half.

- Lord Leverhulme (1851-1925)



Most Targeted Events,
Exhibitions,

Conferences

Online- search ads,
Display, Facebook etc.

Least Targeted
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Advertising amagi”
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Source:Retail chain survey study ‘09



Advertising - Targeting amagi”
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TV advertising amagi”

Multi-sensory involvement
Most memorable
Richer messaging

Rich audio

visual

Better reach Family experience
Longer exposure

ldeal f_OI‘_ Strong brand image by
prand DUICING ey







Introducing targeted ads on TV amagi

Ad spots on premium TV channels.
On a per-region basis.
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Example
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Networks leveraging Amagi local connection
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Our network across India amagi

Delhi-NCR Andhra Pradesh Maharas ' est Bengal Gujarat
Hyderabad Mumbai Kolkata Ahmedabad
Karnataka Viayawada Nagpur Chhattisgarh Rajkot
Tirupati Pune . Surat
Bangalore - Raipur
Chittoor Aurangabad Vadodara
Belgaum Nellore Rajasth
i- ajasthan
Hubli-Dharwad Vishakapatnam Punjab Jaipur Jharkhand
Davanagere . )
Mangalore Amritsar Ranchi
Mvsore Chandigarh Uttar Pradesh
y Ludhiana Lucknow Bihar

Jalandhar Kanpur Patna



Target customers amagi”
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More than 500 advertisers amagt

s |ADANI| |@ cottonking

' g2 T e
' IPZEE
~>¢ | wilmar e e

I>lomes

IIS'ITI'UT! lf dd—

BAMKING & FINANCE

Joy of indra

emall | AT (

CONCORDE GROUP
115 WOKTH DOING. EACE

www.hotmillions.biz

il Narayana
1T Hrudayalaya

CARING WITH COMPASSION

Ea Doosra Naam

Majg_ooti 3N % : %) : I|

A . o INDIAN GEM & JEWE )
53] ndia Internationa \yHGT) - Lol IEWEELERY FORTUNA
a 1

Gluco Scan l d P s b
) D@ . Noolkanth
N TOYOTA

J

Jasubhai Jewellers'

\BIKGIL

Jd EN EILLER:S




Case Study amagi”

'M@rpheus |t

Product Fertility clinic
Location Mumbal
Campaign 1 month

Response / Leads 800 SMS



Case Study amag

Product Slimming pills
Location Mumbal
Campaign 1 month
Response / Leads 2000 SMS
Conversion 10%

Repeat 50%



Case Study amagt

;

Product Rasi silks
Location Delhi
Campaign 1 month

Brand recall High



Customer Speak (video)




Media buzz .. amag

Best Startups in India in 2010

INDIA
Forb ... Addressable Market Size: Rs.9,400 crore (~USD 1.86
N billion) ...
\_ /

Amagi's New Trick for Broadcast Advertising

BUSINESS INSIDER
N p -

N The 10 Hot Indian Startups You Need To Watch

... Why you should care:

Amagi is one of the early players in this underdeveloped
market. Predictions of a Rs.50 billion (~USD 993
ko\magi one of the hottest startups in 2012 million) market for local television advertising in

India by 2015 provides a healthy plate for Amagi to dig

7 N /
pluggdein R

2011’s Most Promising Startups from India

[ﬂ m‘] FEATURE

... Amagi mixes media & technology beautifully and the
end result is a great technology that delivers
\Iocalized advertising in a very targeted fashion ... /




Brand = Best capital
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But, brands are not built in a day

“| want you to draw up plans
for a city that can be built in a day.”



EXxperiment, experiment, experiment amag




Targeting option
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World’s largest Eye Care W AW

Network now @Navi Mumbai o

Specialities: Cataract Cara | Diabetic Retinopathy | Pasdiatric
Eye Care - Glaucoma Care | Freedom from Glasses -
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= Master eye check-up @
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Measure, measure & measure




Think integrated amag




Battle for the consumer .. am_aglé

Small business Large business
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